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(Programmatic Marketing)
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1	9 HK$50,000

%�6�?3 (Impressions): 2,500,000-5,000,000

@�?6��d (CPM): $10-20

@�?6�j/: 2-4
-2<8�A���Q[�m3 ���P

gVNj/: 5,000-10,000
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• 0+B_nfa-% (eDM) & HW
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• 35K a�bh
• 20K iCk���De-%B_HW
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• B_nfa-% (eDM) & HW
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